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Abstract: This article studies the theoretical and practical aspects of managing the processes of
diversification of tourism types in Uzbekistan. The role and importance of diversification in the
development of tourism as a strategic sector of the national economy are substantiated. Statistical
data for 2020-2025 are analyzed, and the dynamics of tourist flows and exports of tourism services
are studied. A mechanism for managing diversification based on the principles of strategic
planning, territorial specialization, public-private partnership, digital transformation and
sustainability is also proposed. The research results show that expanding tourism types serves to
ensure economic stability, reduce the impact of seasonality and increase the export of services. The
article develops institutional and strategic proposals for the effective implementation of tourism
diversification.

Keywords: Tourism, Types of Tourism, Diversification, Tourism Management, Strategic Planning,
Regional Specialization, Public-Private Partnership, Export of Tourism Services, Sustainable
Tourism, Digital Transformation.

1. Introduction

Tourism has become one of the fastest growing sectors in the global economy in
recent decades. It is not only an important part of the services sector, but also a factor that
enhances integration between national economies. Through tourism, countries increase
foreign exchange earnings, attract investment, develop small and medium-sized
businesses, and provide employment. At the same time, tourism is also an important tool
for strengthening cultural ties, preserving national heritage, and shaping an international
image.

Uzbekistan occupies a special place among the countries with high tourism potential
in the Central Asian region. Unique architectural monuments, ancient cities, shrines and
natural landscapes located on the territory of the country create a solid foundation for the
development of tourism. The heritage of the Great Silk Road, national craft schools,
traditional cuisine and rich folklore represent Uzbekistan as a unique brand in the
international tourist market.

In the conditions of Uzbekistan, diversification of tourism types involves the
development of such areas as ecological, agrotourism, medical tourism, gastronomic
tourism, sports and extreme tourism, along with cultural and historical tourism. This will
allow for the effective use of the resource potential of the regions, the involvement of the
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local population in entrepreneurship, and the development of regional economic
development.

In this context, the issue of scientifically based management of the processes of
diversification of tourism types is of particular importance. In this regard, strategic
planning, improvement of institutional mechanisms, coordination of investment policy,
and strengthening of marketing activities play an important role.

In today's global economic system, tourism has emerged as one of the most
diversified and rapidly adapting sectors with high added value. It is closely linked to a
number of sectors, such as transport, trade, construction, agriculture, crafts and services.
In this regard, the development of tourism creates a multiplier effect in the economy.
However, to achieve this effect, the internal structure of the sector must be balanced and
diversified.

In the conditions of Uzbekistan, the issue of diversifying tourism is determined by
several strategic factors. First, structural renewal of the national economy and increasing
the share of the service sector are one of the priority areas of state economic policy. Tourism
can act as a driver in this process. However, it is difficult to ensure high and sustainable
growth rates relying only on cultural and historical tourism.

Secondly, competition in the global tourism market is intensifying sharply. Many
countries are trying to capture new segments by diversifying their tourism products. If
Uzbekistan does not also expand its tourism offer, it may be difficult to maintain its current
market share. The modern tourist demands individual experience, environmental
friendliness, national flavor and high quality of service. To meet these requirements, it is
necessary to expand the types of tourism and manage them effectively.

Thirdly, the problem of seasonality remains relevant. Most tourist flows fall on the
spring and autumn seasons. This makes it difficult for hotels, transport and service
enterprises to operate stably throughout the year. The impact of seasonality can be reduced
by developing eco-tourism, mountain tourism, health and business tourism. Therefore,
diversification is also relevant as a means of ensuring economic stability.

Fourth, this issue is also of great importance from the point of view of territorial
development. Tourism in the republic is mainly concentrated in historical cities. As a
result, economic activity remains high in some regions, while in others it remains low.
Economic activity can be expanded by developing ecological, ethno and agrotourism in
mountainous, desert and rural areas. This will serve to reduce the economic gap between
regions.

Fifth, tourism diversification is also related to social stability. New tourist
destinations increase the entrepreneurial activity of the local population, especially
playing an important role in ensuring employment of young people and women. For
example, in rural areas, the income of the population increases through the establishment
of guest houses, preparation of national dishes, and sale of handicrafts. This further
increases the social significance of tourism.

Sixth, the issue of environmental sustainability is also closely related to tourism
diversification. If tourist flows are directed only to certain cities, pressure on infrastructure
will increase and the risk of damage to cultural heritage sites may increase. By distributing
tourism types evenly across regions, it becomes possible to protect environmental and
cultural heritage.

Finally, in the digital economy, offering tourism services through online platforms,
digitizing marketing, and making decisions based on data analysis will make the
diversification process even more relevant. Along with expanding the types of tourism, it
is necessary to introduce modern mechanisms for their management.

As can be seen from the above factors, the scientific study of the processes of
diversification of tourism types in Uzbekistan and the development of effective
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management mechanisms are of strategic importance today. This will not only increase the
economic efficiency of the industry, but also serve to ensure the stable and balanced
development of the national economy.

Review of literature on the topic

The topic of managing the processes of diversification of tourism types is a complex
direction formed at the intersection of tourism economics, strategic management and
regional development theories. In the literature, diversification is usually interpreted in
two large blocks: from a strategic-management perspective as a "product-market”
expansion; from a territorial/destination perspective as a mechanism for diversifying the
tourist offer (experience), mitigating seasonality and ensuring stability.

The classical view of diversification in strategic management dates back to the work
of Ansoff. He bases diversification as a strategy of simultaneously entering a new product
and new market from an existing product and market of an enterprise (or industry) and
emphasizes its high level of risk [1]. When applied to tourism, this approach implies
entering new tourist products (ecotourism, agrotourism, medical tourism, MICE, etc.) and
new target segments in addition to “traditional cultural-historical tourism”. However,
Ansoff’s model is more of a general strategic framework and does not reveal in a specific
methodological way the institutional environment, stakeholder (state-business-
population) cooperation, resource capacity and sustainability constraints in tourism.
Therefore, diversification in tourism should be seen not as “just creating a new product”,
but as a managed systemic transformation.

From the perspective of destination management, the idea of competitiveness is
central. Analyzing the issue of building sustainable competitive advantage in tourism
organizations through a synthesis of extensive literature, Evans shows that the tourism
environment is highly volatile and that dynamic capabilities (innovation, flexibility,
service quality) are important [2]. This idea is also relevant in the context of Uzbekistan:
diversification may not become a competitive advantage unless it is carried out not only
in terms of “increasing destinations”, but also in conjunction with service standards,
personnel, logistics, digital marketing and quality control.

One of the most recent works that has systematically categorized diversification is
Weidenfeld’s study. The author theoretically frames tourism diversification in terms of
product, market, sector, and territorial diversification and links it to “smart specialization”
[3]. This approach is particularly relevant for Uzbekistan: instead of turning each region
into a universal destination where “everything is possible,” targeted specialization can be
formed based on resource potential and market demand (e.g., mountain-
sports/ecotourism, rural-agrotourism, healing area-medical/healthcare tourism).
From a critical perspective, the Weidenfeld framework, while valuable, can often remain
declarative in practice if empirical assessment criteria (by what indicators is the "degree of
diversification" measured?) are not clearly defined. Therefore, in the context of Uzbekistan,
this framework needs to be enriched with a system of indicators (seasonality index, tourist
spending structure, regional employment, product portfolio shares, distribution of visit
purposes, etc.).

Butler's concept of the "tourism area life cycle" serves as an important theoretical
basis for destination management. Butler shows that destinations move through certain
stages (exploration—development-consolidation-stagnation and then recovery or decline),
and that resource capacity and management decisions affect this trajectory [4]. Tourism
diversification is often used precisely to reduce the risk of "stagnation" and ensure
rejuvenation through new segments.

At the same time, OECD policy documents also mention diversification of tourism
supply as a means of mitigating seasonality and “spreading” impacts (tourist flows,
infrastructure pressures) over time and space [5]. An important critical point here is that
diversification alone is not enough - if it is not combined with transport, supporting
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infrastructure and territorial governance, new products will not reach the market or
generate sustainable revenues [5]. Therefore, diversification management involves not
only expanding the “portfolio” but also the task of logistics and institutional coordination.

A joint resource by UNWTO and UNDP highlights the contribution of tourism to the
Sustainable Development Goals (SDGs), including inclusive employment, local value
chains and regional resilience [6]. This perspective has practical implications for
Uzbekistan: diversification processes should be measured not only by “tourist numbers”,
but also by outcomes such as regional income distribution, increased participation of the
population, and protection of heritage and ecosystems.

At the same time, the thematic materials of the UN Tourism (UNWTO) (especially
in the case of mountain regions) indicate diversification, innovation and investment in
human capital as a condition for the growth of responsible tourism [7]. A critical aspect:
such documents are often in the nature of “policy guidance” and do not fully disclose the
specific institutional design and financing mechanisms at the country level. Therefore, it is
appropriate to accept them as a set of principles, rather than a roadmap for Uzbekistan.

The Concept of Tourism Development in Uzbekistan for 2019-2025 directly identifies
diversification as a goal: it specifies such tasks as diversification of tourist services,
improvement of their quality and infrastructure, strengthening of investment and
marketing [8]. This document is the institutional basis for managing diversification.
However, in the scientific literature, assessments of the implementation mechanism of this
concept (indicators, responsibility matrix, criteria for territorial specialization, KPIs and
monitoring) are not yet sufficiently systematized.

There are developments in local research across sectoral areas. For example,
Toyirova links ecotourism prospects to natural resource potential, emphasizing that
ecotourism contributes to economic growth [9]. However, such work often remains at the
level of resource inventory and general recommendations, and does not delve deeply into
the carrying capacity, route design, safety, certification, and data-driven decision-making
mechanisms necessary for ecotourism management.

Temirkuliev's study on agrotourism shows the potential of agrotourism in terms of
increasing the socio-economic activity of rural areas and increasing the income of the
population [10]. Critical point: in agrotourism, the issue of service standards, quality of
guest houses, sanitation and marketing channels is of crucial importance; if these aspects
are more substantiated with empirical measurements and specific models, their practical
value will increase.

There is also a local article that links “tourism product diversification” to
sustainability in the Uzbek context, discussing the risks of dependence on traditional
tourism and the role of diversification in sustainable development [11]. However, a
common shortcoming of such studies is the lack of uniformity in definitions (what does
diversification cover: only species, markets, service chains?), as well as the lack of an
empirical basis for measuring results.

The article on seasonality and its mitigation analyzes the consequences of seasonal
concentration in Uzbekistan and the possibilities for its reduction [12]. This approach helps
to understand diversification as a means of ensuring “year-round income”. However, even
in works on seasonality, the analysis is often not detailed by region: in which region which
product can “extend the season”, what transport/infrastructure investments are needed
for this - questions such as remain quite open.

Shadiev's study on strategic planning examines strategic approaches for sustainable
tourism based on international experience [13]. Nazarov and Jumaev, on the other hand,
emphasize the assessment of the potential of regional tourism resources (Kashkadarya as
an example) and the role of regulatory documents [14]. These works enrich the scientific
literature in the field, but they also share a common gap: methodological developments on
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a specific institutional architecture for managing diversification (territorial DMO/cluster
model, typical contracts for public-private partnerships, service quality and standards,
digital monitoring dashboards) are still lacking.

As a general conclusion, foreign literature theoretically explains diversification
through holistic frameworks (portfolio, smart specialization, competitiveness, life cycle)
[3], [4], [5], while international institutions link it to the goals of sustainability and inclusive
development [6], [7]. Local studies, on the other hand, have important ideas on directions
(ecotourism, agrotourism, seasonality, strategic planning) [9], [10], [11], [12], [13], [14], but
in most cases empirical measurements, management mechanisms and monitoring
indicators are not sufficiently systematized. Therefore, the scientific contribution of this
article should be focused on comprehensively justifying diversification in the triad of
indicators—institutional mechanisms—territorial specialization and proposing an applied
management model for Uzbek practice [15].

2. Methodology

Managing the processes of diversification of tourism types in UzbekistanThe
methods of systematic analysis, historicism and logic, induction and deduction, analysis
and synthesis, comparative and selective research, monographic analysis and grouping
were used.

3. Results and Discussion

In recent years, special attention has been paid to the development of tourism as a
strategic sector in the country. State programs have been adopted, the visa regime has been
simplified, new hotels, transport routes and service infrastructure have been built. The
introduction of digital technologies, online booking systems and electronic services are
helping to improve the quality of tourism services. As a result of these measures, an
increase in the number of tourists has been observed, and the share of the sector in GDP is
increasing.

However, the modern global economic environment requires the tourism sector to
be more competitive and flexible. Fluctuating demand in the tourism market, seasonality
issues, external economic risks and global crises increase the need to diversify the tourism
industry. If tourism is mainly tied to one or two traditional directions, the sustainability of
the industry may be undermined. Therefore, expanding the tourism product, introducing
new segments and types of services is becoming an urgent task.

Below is a table of statistical data on key indicators of tourism sector growth in
Uzbekistan for the period 2020-2025. These data are the main variable elements in
assessing tourism diversification processes: the number of foreign tourists, the dynamics
of received tourists, and indicators affecting the development trends of the sector.

Table 1. Number of foreign tourists in 2020-2025.

Years Foreign tourists, million people
2020 1.50
2021 1.88
2022 5.23
2023 6.60
2024 8.20
2025 9.70

Source: Information from the Tourism Committee of the Republic of Uzbekistan

American Journal of Economics and Business Management 2026, 9(4), 549-557. https://globalresearchnetwork.us/index.php/ajebm



554

According to the data presented in the table, in 2020, the COVID-19 pandemic had a
significant impact not only on global tourism, but also on the number of tourists coming
to Uzbekistan - the industry largely stopped. As life improved in 2021, the market began
to recover, but by 2022 the number of foreign tourists had increased by almost 3 times
compared to 2021. This growth was the result of Uzbekistan's simplification of the visa
regime, an increase in the number of international flights, and state policy. In 2023-2024,
the number of tourists grew by around +26% and +24%, respectively, indicating stable
growth of the sector after the pandemic. Data for 2025, on the other hand, continued the
opposite trend compared to 2024, reaching almost 10 million tourists, indicating an even
greater pace of development in this sector.

Table 2. Export volume of tourism services and tourism target indicators of Uzbekistan
in 2023-2025.

Years Tourism services exports, billion $
2023 2.14
2024 3.52
2025 3.80

Source: Information from the Tourism Committee of the Republic of Uzbekistan

According to the data presented in the table, there is also a significant increase in the
export of tourism services in 2023-2025. Exports, which were approximately $ 2.14 billion
in 2023, increased to $ 3.52 billion in 2024. The planned target for 2025 is $ 3.8 billion, which
indicates good dynamics of the sector in terms of receipts from foreign markets. The
growth in export volumes is not limited to an increase in the number of tourists, but is
associated with an improvement in the quality of services and the development of new
types of tourism.

EXTERNAL ENVIRONMENTAL FACTORS (global
market, competition, demand, risks)

STRATEGIC ANALYSIS (resource, SWOT,
market)

GOALS AND PRIORITIES
(diversification direction)

IMPLEMENTATION MECHANISM
- Investment - Infrastructure
- Human Resources - Marketing

RESULTS AND MONITORING (efficiency, KPI)

Feedback

Figure 1. Strategic management model for diversification of tourism types.
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This picture sees the diversification process as a complete strategic cycle, not simply
"introducing a new type of tourism."

e The strategic analysis stage requires an assessment of resource potential (natural,
cultural, human capital).

e Setting goals should be based on regional specialization. For example, ecotourism in
mountainous areas, agrotourism in rural areas.

¢ The implementation mechanism requires institutional coordination: cooperation
between government agencies, the private sector and local residents.

e Monitoring - it is necessary to introduce KPIs (number of tourists, export of services,
seasonality index) to measure the level of diversification.

This model provides a systematic management approach and avoids random

decisions.
STATE (legislation, strategy, benefits)
COOPERATION
PRIVATE SECTOR LOCAL POPULATION
(investment, service) (service, crafts)

TOURISM PRODUCT CREATION

TOURIST

Figure 2. Model of cooperation between stakeholders in tourism diversification.

If we pay attention to the information presented in the figure, for the diversification
process to be effective, coordination between all participants is important: the state -
creates the institutional environment (tax incentives, licensing, infrastructure); the private
sector - implements investment and innovation; the local population - joins the tourism
chain through services and national products.

If these three links do not work together, diversification will not be sustainable. For
example, new tourist destinations without infrastructure will not be effective.
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Problem identification

Market analysis

Alternative options

Economic evaluation

Selection and implementation

Monitoring and evaluation

Figure 3. Decision-making mechanism in the diversification process.

This figure shows the process of making management decisions:

e Diversification should not be a random decision, but a decision based on analysis.

e Each new tourism destination must be justified by return on investment, demand
forecasts, and infrastructure capabilities.

e The control mechanism allows for evaluating results and revising the strategy if
necessary.

4. Conclusions

The issue of managing the processes of diversification of tourism types in Uzbekistan
is of strategic importance in terms of structural renewal of the country's economy,
expansion of the service sector and increasing international competitiveness. The
theoretical and practical analyses conducted in the article show that diversification of
tourism is not a one-time initiative, but a continuous, systematic and multi-stage
management process.

Analysis of the dynamics for 2020-2025 showed that the tourism sector recovered
quickly after the pandemic and entered a stable growth trajectory. The growth in the
number of tourists and the volume of exports of services is directly related to
diversification policies, visa liberalization, infrastructure development and marketing
activities. However, to maintain and further strengthen this positive trend, institutional
improvement of diversification processes is required.

According to the research results, effective diversification management should be
based on the following priority areas:

1. Territorial specialization and clustering. It is necessary to specialize tourist destinations
based on the natural, cultural and economic potential of each region. This will allow for
the efficient use of resources and reduce economic disparities between regions.

2. Institutional coordination and public-private partnerships. Tourism reforms should be
supported by a clear division of powers and mechanisms for cooperation between
government agencies, private business, and local populations. Improving the
regulatory framework and improving the investment climate are key factors in this.

American Journal of Economics and Business Management 2026, 9(4), 549-557. https://globalresearchnetwork.us/index.php/ajebm



557

3. Digital transformation and innovation. The digitization of tourism services, decision-
making based on data analysis, and the introduction of online marketing tools will
increase the effectiveness of diversification. Innovative approaches are essential to
adapt to modern tourist demand.

4. Principles of sustainability and inclusion. Tourism diversification should be consistent
with maintaining ecological balance, protecting cultural heritage, and involving local
populations in economic processes. This ensures the social and environmental
responsibility of tourism.

5. Monitoring and evaluation system. To assess diversification processes, a continuous
monitoring system should be developed based on specific indicators (tourism portfolio
share, seasonality coefficient, regional employment level, export revenues, etc.). This
will allow for timely adjustment of the strategy.

In general, diversification of tourism types is emerging as an effective mechanism for
ensuring sustainable growth in the Uzbek economy, creating new jobs, and increasing
exports of services. However, for this process to be highly effective, it must be combined
with strategic management, scientifically based planning, and institutional reforms.

In future research in this area, it would be appropriate to develop a methodology for
accurately measuring the level of diversification, modeling the economic impact across
regions, and conducting a comparative analysis with international experience. This will
further expand the opportunities for developing tourism as a sustainable and competitive
sector of the national economy.
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