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Abstract: The environment is harmed through several factors by the fashion 

industry, such as pollution, excessive waste and questionable labor practices. 
Sustainable fashion keeps focus on fair manufacturing processes, responsible buying 
culture, and decreasing waste, that is why it may be a better alternative to the 
traditional one. Therefore, sustainable fashion is not that demanded among the 
enormous span of consumers, because of the expensive prices, limited availability, and 
low awareness. This research aims to identify strategies to inspire more people to 
switch to sustainable fashion by keeping the center of attention on these key points: 
media’s impact on consumer choices, businesses' efforts to bring accessibility for 
sustainable fashion, and technology support for eco-friendly options. The research 
includes a review of existing studies and examples from the industry. The results reveal 
that it seems like the media often tends to promote fast fashion more rather than 
sustainability, which makes viewers perceive eco-friendly clothing pieces as less 
appealing ones. Additionally, consumer interest could be increased through different 
types of campaigns like clarity of information, fair pricing policies, and reward 
programs. Technologies can improve sustainable fashion as a whole and make the 
usage process way easier, for example, clothing rental services, digital wardrobes, and 
AI in supply chains. The research suggests that the media should focus on highlighting 
and promoting sustainable brands, businesses should lower the prices for eco-friendly 
options, and technology should focus on creating effective solutions for customers. 
Further studies should track cooperation between governments and businesses to 
support sustainability in fashion for the long-term periods. 
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1. Introduction  

Background Information  

A massive impact is left on the environment by the fashion industry, which is apparently supporting 
pollution, responsible for producing enormous amounts of excessive waste, and using unethical labor 
practices. On the other hand, sustainable fashion popularizes eco-friendly and ethical production, 
responsibility in consumption, and zero waste economy principles. Despite that, awareness has 
increased among the population, yet adoption of it still remains quite low, due to the business 
approaches, lack of technology innovations, and media trends[1].  
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Specific Information  

Many researchers point out that sustainable fashion is frequently viewed as high-priced or hardly 
accessible, with price barriers and low market penetration preventing further adoption [1][2]. Media 
intensifies this challenge by distinguishing consumption based on trends over ethical alternatives 
[3][4]. Nevertheless, technological advancements such as AI-driven supply chains [5] and rental 
platforms [1] could reduce these obstacles, but only if promoted properly by businesses and media.  

Aim  

The specific objective of the study is to identify strategies to grow sustainable fashion adoption, 
emphasizing three key areas: media impact on consumer behavior, more accessible business models, 
and technological innovations that raise sustainability in fashion.  

Scope  

The study investigates consumer traits and industry practices in regions where sustainable fashion 
usage remains quite low. Findings will bring a lot of benefits to a big variety of stakeholders from 
businesses and media to policymakers, for those who are trying to find a way to advertise 
sustainability. 

Outline  

This report investigates already published literature, evaluates main aspects of influence on 
sustainable fashion implementation, and finalizes with findings report, which analyzes already 
published literature, examines key factors of influences on sustainable fashion integration, and 
finishes with findings and recommendations.  

2. Literature Review  

Introduction  

The fashion industry is going through a growing backlash due to their ethical and environmental 
obstacles. Investigators have discovered techniques to merge sustainability into the manufacturing 
process and increase consumer usage. This study researches three main topics: the role of the media 
in forming a sustainable fashion public image, business models that support sustainability, and 
technological innovations boosting biodegradable production.  

Fashion Media and Consumer Behavior  

Fashion media drastically affects consumer behaviors. Author [3] judges how fashion journalism over 
and over gives its preference to trends instead of sustainability, so such actions may lead to 
greenwashing. Author [4] discusses that consumerism managed by the media wakes up needless 
desires rather than necessity. Researcher [1] divide sustainable fashion consumption into three 
stages: pre-purchase (awareness), use (clothing durability), and post-use (recycling and discarding). 
Their results outline the significance of media in educating consumers and shaping sustainable 
attitudes. Author [3] considers that environmentally friendly designers challenge for presence in a 
market controlled by fast fashion, enhancing the need for media to give promotion to sustainable 
alternatives as well.  

Sustainable Business Models in Fashion  

Sustainable business models are necessary for decreasing the environmental impact that was done by 
current fashion. Author [1] investigates Plan A by Marks & Spencer, defining the struggle of balancing 
sustainability with profitability. Researchers [5] draw attention to the fact that corporate social 
responsibility (CSR) must be involved into supply chains instead of serving as simple branding. 
Authors [6] comment on zero-waste economy actions, explaining that they maintain fast consumption 
rather than getting rid of overproduction. Investigators [2] emphasize that consumer responsibility 
only is inadequate, demanding harsher regulations. Researcher [7] highlights the need for industry 
cooperation and innovation based on data. Author [1] suggests that brands have to make 
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sustainability more appealing and accessible to the public through transparency, education, and 
benefits like resale programs.  

Technological Innovations and Sustainability  

Technological advancements provide support for sustainable fashion but require responsible 
implementation. Investigators [5] debate supply chains, which are based on AI, and blockchain 
tracking, that these actions might improve transparency and decrease waste. Authors [6] research 
microplastic pollution from synthetic fabrics, recommending organic alternatives. Researchers [8] 
discuss green leather innovations, emphasizing the role of material science in sustainability. Author 
[1] points out that technological solutions should be appropriate for consumer behavior, for example, 
clothing rental platforms and digital wardrobes. Investigator [3] is cautious about greenwashing in 
online marketing, asking for higher  

liability.  

3. Conclusion and Recommendations  

This investigation discovers ways to grow the adoption of sustainable fashion in the world, 
concentrating on media, business models, and technology. Sustainable fashion consciousness is 
growing currently, but despite that adoption keeps being low due to unaffordable prices, limited 
availability, and rare media representation. Media seemingly often tends to push the viewer's 
attention span towards fast fashion more, businesses have a struggle to balance between sustainability 
and profit, and technology requires some work to be done, to become more customer-friendly. Further 
research should be focused on exploring and analyzing comparisons among different cultures all 
around the world and policy interventions.  

Answering the research question, which is about effective strategies that could affect the overall usage 
of sustainable fashion positively, adoption may be boosted through several ways, such as the 
promotion of real sustainability efforts from media, consumer friendly pricing policies from brands 
and businesses for environmentally-safe fashion, and technology should focus on effective, practical 
and accessible solutions. Policy incentives and cross-sector partnership efforts should be put in the 
spotlight in future studies to overcome systemic Policy interventions and collaborative industry 
efforts should be prioritized in future research to drive systemic barriers.  

Recommendations  

Based on the findings, the following steps are supposed to encourage habitats to choose sustainable 
fashion over other not eco-friendly options:  

➢ Media Strategies: Fashion media needs to feature authentic sustainable brands in its social media 
accounts, through influencers, and by honest marketing.  

➢ Business Initiatives: Brands should make their prices more affordable, suggest client buy-back 
programs, and unveil the supply chain process, to be more transparent about materials.  

➢ Technological Innovations: Companies need to utilize digital tools like AI and rental platforms to 
ease accessibility to sustainable fashion.  

➢ Consumer Awareness Programs: Workshops, events, and campaigns provided by the government 
could teach the community about the benefits of switching to sustainable fashion.  

➢ Policy and Industry co-working: Governments and businesses should collaborate to create rules, 
and tax benefits, and invest in programs that support eco conscious fashion.  
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