
Kielce: Laboratorium Wiedzy Artur Borcuch 

Copyright © 2026 All rights reserved International Journal for Gospodarka i 
Innowacje This work licensed under a Creative Commons Attribution 4.0 

 

Volume: 70 | 2026 

Economy and Innovation 
ISSN: 2545-0573 

138  

https://gospodarkainnowacje.pl GOSPODARKA I INNOWACJE 
 

 

For more information contact: editor@gospodarkainnowacje.pl 
 

 

DIGITAL ECONOMY 

 
 

 

Amirov Temur Mashrab son 

Assistant of the Department of “Economic Theory” of the Samarkand Institute of Economics and Service 

 

  A R T I C L E I N F O.  Abstract

Keywords: Digital economy, 

artificial intelligence, economic 

development, economic reforms. 

 

 

This article is devoted to the study of the development of the digital 

economy and its impact on the business world. Today, not only in 

Uzbekistan, but also throughout the world, the process of transition to a 

digital economy is continuing at a rapid pace. As a result of this process, 

favorable conditions are being created for the population and fundamental 

changes are taking place in business models. As a result of the development 

of the digital economy, modern technologies such as artificial intelligence 

(AI), machine learning, cloud computing, Internet of Things (AI), 

cryptocurrencies and blockchain technology are developing and 

progressing. These technologies play an important role in automating 

business processes, managing data and creating innovative solutions for 

consumers. Therefore, a lot of scientific work and research is being 

conducted in this regard. In our article, we will highlight the factors that 

will stimulate the further development of the economy through the use of 

modern technologies. 
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Introduction 

Digital economy means the automation and optimization of economic processes using digital technologies. 

The Internet, artificial intelligence, "big data", and blockchain technologies are fundamentally changing all 

sectors of the economy, including business. For Uzbekistan, the development of the digital economy will 

not only modernize the national economy, but also allow small and medium-sized businesses to adapt to 

new, innovative forms [1]. The relevance of the topic is of great importance, especially given Uzbekistan's 

transition to a digital economy and integration into global economic processes. This article will cover the 

essence of the digital economy, its development factors, opportunities and future prospects. 

Simply put, the COVID-19 pandemic has given impetus to the development of new industries and sectors 

in the world community. After the pandemic, e-commerce, e-banking and distance (online) education in 

particular have developed and progressed further. These areas are still developing and progressing today. If 

we do not adapt our economy to these areas, taking into account these circumstances, we will witness the 

economy lagging behind [2], [3]. 

As we carry out economic reforms in our country, the main goal is to introduce world experience and 

effectively use modern technologies in our economy, in short, to develop a digital economy as the ultimate 

result. 
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The impact of technological development on the economy. The main elements of the digital economy, in 

particular, the Internet, artificial intelligence (AI), and big data technologies, are playing a major role in the 

modernization of the global economic system. For example, large companies such as Amazon and Alibaba 

are creating opportunities for global markets around the world through e-commerce. Such large companies 

have taken a large place in world markets [4], [5], [6]. Artificial intelligence creates unique opportunities 

for analysis: analyzing customer behavior, developing new products and services, as well as identifying 

competitors, which increases the possibilities of e-commerce and creates a number of conveniences. 

New opportunities for business 

Digital technologies create the following new opportunities for small and medium-sized businesses: 

E-commerce: Through online trading platforms, small business owners can access the global market. For 

example, platforms like Etsy and eBay offer small manufacturers the opportunity to sell their products 

internationally. 

Automation and optimization - with the help of digital technologies, business processes can be automated 

and efficiency can be increased. This not only optimizes the production process, but also improves 

marketing, sales and customer relations [7]. 

Data analysis: With the help of big data, it is possible to analyze customer behavior and consumption 

trends, as well as create more personalized products and services. Such modern 

Methodology 

This research is based on a qualitative methodological approach aimed at studying the development of the 

digital economy and its impact on business activities. The qualitative method was chosen because it allows 

for a comprehensive analysis of theoretical concepts, global trends, and practical experiences related to 

digital transformation. 

The study primarily uses the method of theoretical analysis, which involves a systematic review of 

scientific literature, academic publications, analytical reports, and electronic sources related to the digital 

economy, artificial intelligence, big data, and digital business models. This method made it possible to 

identify the main characteristics, components, and development factors of the digital economy. 

In addition, the comparative analysis method was applied to examine international experience in the 

development of digital technologies. The practices of developed countries and leading global companies 

were analyzed and compared in order to determine effective approaches and assess their applicability to the 

conditions of Uzbekistan. 

The research also employs a systematic approach, which considers the digital economy as a complex 

system consisting of interconnected elements such as digital infrastructure, platforms, data resources, and 

human capital. This approach allows for a deeper understanding of how these components interact and 

influence economic development. 

Furthermore, elements of descriptive analysis were used to evaluate the economic and social effects of 

digitalization, including its impact on productivity, employment, business efficiency, and market 

expansion. Special attention was given to identifying existing challenges such as cybersecurity risks, lack 

of digital skills, and infrastructure limitations. 

Result and Discussion 

The Digital Economy refers to economic activities that result from billions of online connections among 

people, businesses, devices, data, and processes. It’s driven by the internet, digital technologies, and data 

[8]. 

Key Components: 

1. Digital Infrastructure  

Includes broadband networks, data centers, cloud computing, and internet services that enable digital 

activities. 
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2. Digital Platforms 

Platforms like Amazon, Google, Facebook, Uber, and Alibaba facilitate trade, communication, and 

services. 

3. E-commerce & Online Services 

Buying and selling goods or services over the internet, including mobile payments and digital banking. 

4. Digital Skills & Jobs 

New jobs and skills are emerging in AI, coding, digital marketing, cybersecurity, etc. 

5. Data as a Resource 

Big Data and analytics play a critical role in decision-making, personalization, and innovation [9], [10], 

[11]. 

Importance of the Digital Economy: 

 Boosts efficiency and productivity 

 Enhances access to global markets 

 Supports entrepreneurship and innovation 

 Drives economic growth and new business models 

Challenges: 

 Digital divide (unequal access to digital tools) 

 Cybersecurity threats 

 Data privacy concerns 

 Job displacement due to automation 

Digital infrastructure refers to the foundational systems and technologies that support digital services, 

platforms, and applications. It enables individuals, businesses, and governments to operate and innovate in 

the digital space. High-speed internet (wired and wireless). Examples: Fiber-optic cables, 4G/5G networks, 

satellite internet [12], [13]. Purpose: Connects users and devices globally in real time. Physical or cloud-

based facilities that store, manage, and process vast amounts of data. Support for websites, apps, cloud 

storage, and enterprise services. Importance: Critical for uptime, data security, and rapid access. Delivers 

computing services (storage, processing power, applications) over the internet. Scalable and cost-efficient 

for businesses. Examples: AWS, Google Cloud, Microsoft Azure. Encompasses services like email, web 

hosting, online banking, video streaming, and SaaS (Software as a Service). Enable digital communication, 

collaboration, and commerce. Enables innovation in all sectors (healthcare, finance, education) Supports 

remote work, learning, and trade. Reduces costs and increases scalability for businesses [14]. Promotes 

inclusion when widely accessible 

Cybersecurity and Security: Data protection is a critical issue, especially when it comes to online 

commerce and financial transactions. Cybersecurity issues can negatively impact a business’s long-term 

success. 

Lack of Digital Skills: Businesses need to have the right skills to adapt to digital technologies. However, 

many small businesses are not able to allocate sufficient resources to developing these skills [15]. 

The development of the digital economy creates new opportunities for businesses, but a number of 

challenges must be overcome for it to be fully beneficial. For Uzbekistan, supporting small and medium-

sized businesses, improving digital skills, and strengthening cybersecurity are essential in developing 

effective mechanisms for introducing digital technologies and implementing them. 
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Conclusion 

In conclusion, the digital economy has become a key driver of modern economic development, 

fundamentally transforming business processes, market structures, and social interactions. The study shows 

that the integration of digital technologies such as artificial intelligence, big data, cloud computing, and 

blockchain significantly increases efficiency, productivity, and innovation in the economy. These 

technologies not only reduce operational costs but also enable businesses—especially small and medium-

sized enterprises—to access global markets and compete more effectively. 

The research highlights that the digital economy creates broad opportunities, including the expansion of e-

commerce, automation of business operations, and data-driven decision-making. At the same time, it 

contributes to job creation in new sectors such as IT, digital marketing, and cybersecurity, while also 

transforming traditional employment structures. 

However, despite its advantages, the digital economy also presents several challenges. These include the 

digital divide, lack of adequate infrastructure, shortage of qualified personnel, cybersecurity risks, and 

insufficient regulatory frameworks. If these issues are not addressed, they may limit the potential benefits 

of digital transformation, particularly in developing economies. 

For Uzbekistan, the development of the digital economy requires a comprehensive and systematic 

approach. This includes improving digital infrastructure, enhancing digital skills among the workforce, 

strengthening cybersecurity systems, and fostering cooperation between the public and private sectors. 

Adapting legislation to the rapidly changing digital environment is also essential. 

Overall, the digital economy is not only a technological phenomenon but also a strategic direction for 

sustainable economic growth. Its effective implementation will ensure increased competitiveness, 

economic diversification, and improved living standards in the long term. 
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