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Abstract: Seasonal fluctuations are present in all spheres of human activity and have a
significant impact on the development of socio-economic processes in general. The sensitivity of
tourism to the seasonal factor is determined by the presence of a number of objective factors:
from the climatic characteristics of the routes to the cyclical nature of some social processes. In
addition, the characteristics of the seasonality factor in tourism require a more detailed
consideration. In the article we can see the role of seasonality in the activation of tourist services
in the socio-economic development of the country and its impact on the development of the tourism
industry.
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INTRODUCTION. One of the most acute problems in tourism is the discrepancy between
tourist demand and supply caused by the seasonality of tourism. Bringing the demand to the level
of the existing supply is the task of tourist advertising. But tourist advertising is not able to solve
the problem of seasonality.

Seasonality creates significant difficulties in the tourism industry, reducing the
profitability of tourism enterprises, the efficiency of the use of fixed assets, impairing the service
of tourists, especially at the height of the tourist season, and causing staff turnover due to
underutilization of tourism enterprises in the off-season period.

Seasonality in tourism complicates the development of the tourism economy, exacerbating
the contradictions between elastic demand for tourist services and a relatively stable tourist supply,
thereby causing problems in serving tourists. During the "peak” months, there are certain
difficulties in the operation of transport, catering, housing, sightseeing, etc. If during the™ hot "
season all hotels, campsites and motels in Europe are overloaded, then in the off-season period,
as a rule, a large number of places in tourist accommodation facilities are unoccupied.

Therefore, seasonality requires constant regulation of tourist demand. Tourist flows are
characterized by seasonal unevenness, which has mainly annual and weekly cycles. In the annual
cycle, the seasonality periods are individual months or quarters, and in the weekly cycle, they are
individual days.

The problem of seasonality, i.e. the peculiarity of tourist flows to concentrate in certain
places for a relatively short period of time, is a complex problem that is almost impossible to
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solve. In most countries of the world, 80 % of tourist flows occur between may and October.
Seasonality can only be mitigated, not eliminated. The change of seasons cannot eliminate
seasonality in the formation and development of favorable recreational resources. Summer, for
example, has been and will continue to be the most convenient time for organizing and conducting
recreation for the majority of the healthy population. Attempts by some countries to extend the
season of active tourism due to changes in the time of holidays in educational institutions and
postponement of holidays have not yet brought the desired results.

DISCUSSION AND RESULTS. Seasonal fluctuations in tourist flows create economic
and organizational difficulties for tourist services. Funds of tourist enterprises that have not been
used for a long period of time significantly increase the price of tourist services.

In socialist countries, the planned management of the national economy creates the
prerequisites for a centralized solution of issues of coordination of all branches of the national
economy, which makes it possible to comprehensively solve economic problems, including the
problem of seasonality of the tourist economy. The positive experience of some socialist countries
in Europe in solving the problem of year-round employment of service personnel in the tourism
system (Hungary, Bulgaria) is noteworthy.

The seasonality of holidays leads to the fact that in the summer, the demand for transport
services, especially in the most popular holiday destinations, far exceeds the supply. It is very
difficult to increase the capacity of the main modes of transport, although this will not completely
solve the problem. The only way to solve the problem is to smooth out seasonality, and then
achieve a more or less uniform use of transport means for the seasons.

This can be achieved by setting differentiated transport rates for tourists during the off-
season period.

In modern tourism, there is a certain pattern of seasonality, which is derived from long-
term observations. Its essence is as follows: the further a country is located from the main tourist
centers of Europe and North America, the less pronounced seasonality there. This can be explained
primarily by the relative stability of natural and recreational conditions, as well as a relatively low
level of tourism development in the southern hemisphere, of the southern hemisphere countries,
only the Australian Union has a pronounced seasonality. Here, in October-December, one third of
all foreign tourists visiting the country are accounted for. This is the period when in the countries
of the Northern hemisphere there is a decline in the tourism system, the most favorable for
recreation in terms of natural and recreational conditions.

In the tropical countries of the Caribbean, where climate conditions are almost the same
throughout the year, seasonality is also observed. The tourist season here is warm winter.

Europe, as the area of the greatest development of tourism, has the highest level of
seasonality. The high concentration of foreign tourism is manifested by a pronounced seasonality
in summer. During the two summer months (July-August) approximately half of the total annual
number of foreign tourists travels in Europe. In Spain, for example, the number of tourist visits
culminates in August — 21.7% of the total annual number of foreign tourists. In Yugoslavia, more
than 50% of all overnight stays are in July and August, and the concentration of tourist flows in
these months increases in the Mediterranean countries in Europe, Africa and Asia. In winter, the
flow of tourists noticeably moves to the African countries of the Mediterranean basin. In these
countries, the tourist season lasts all year. Foreign tourists arrive more or less evenly throughout
the year. The difference in the number of tourists arriving by month is insignificant.

Thus, the level of seasonality is not the same in all countries, and in some countries it is
almost non-existent. In those countries where the annual fluctuations in climate elements are
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small, the seasonality of tourism is less pronounced or does not exist at all. In countries where
natural and climatic differences in the seasons are noticeable, summer remains the main tourist
season.

The problem of increasing the tourist season is acute for the tourist economy of the vast
majority of countries, but it is especially relevant for European countries, where there is a high
level of concentration of tourist flows in the summer months.

The problem of seasonality is waiting to be solved in the socialist countries of Europe,
where the tourist season is narrowed. For example, in Bulgaria, Hungary, and Yugoslavia, July
and August account for almost half of all tourists.

An important economic problem of the tourist economy of the USSR is to solve the
problem of eliminating or somewhat smoothing the peaks of seasonality in the vacations of
workers and in the field of tourist services. In our country, there are quite a few workers and
employees who take vacations mainly in the fall, winter and spring. These include workers in
agriculture, seasonal industries, and river transport.

In order to attract tourists during the off-season or winter season, government
organizations and travel companies carry out a number of promotional activities. To increase the
tourist season, and then to smooth out the seasonality, many countries promote tourist routes in
the off-season through advertising and set benefits for this period. Tourist advertising shows the
advantages of winter holidays in the mountains and reveals opportunities for winter sports,
promotes various festivals and exhibitions that are held in the autumn, winter and spring months.

Tourists traveling in the off-season are provided with benefits in the form of discounts on
fares and tourist services. The tourist experience of such countries as Yugoslavia, Italy,
Switzerland, Austria, France and others shows that the development of tourism in the off-season
period is not only possible, but also quite profitable. Given that the off-season does not play a
significant role in the development of sea tourism, tourist organizations in Italy, France and Russia
increased the number of cruises during this period.

CONCLUSION. In the practice of economic analysis, various methods are used for
calculating the seasonality coefficient: simple average, analytical alignment, relative numbers,
moving average, and the y method. Persons. The easiest of these is the simple average method,
which is used to calculate seasonal fluctuations in cases where the intra-annual change in the
volume of sales of services fluctuates throughout the year around a certain (constant) level.

To identify a stable, rather than random pattern of intra-annual dynamics of the volume of
tourism services sold in the context of individual months, calculations should be made for a
number of years (at least the last three). Since the volume of sales of tourism services has a clear
tendency to change, it is advisable to calculate the seasonality by analytical alignment.
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